PRINT FOR A
PANDEMIC
Critical print items to open up businesses in the time
of COVID-19

The world has changed – that’s for sure! The way the world does
business has changed too, bringing new opportunities to the print
industry. We want to help you make the most out of all of these
opportunities.
This eBook is part of our support package for printers during the
coronavirus pandemic. We’re going to talk about how customers are
looking for a personal, solutions-based approach now more than ever.
Plus, join us as we explore the changes happening in each industry. and
what that means for you as their print provider.
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BE THE EXPERT
We’ve known for a long time now that people don’t just buy
based on price anymore. The quality of the product cannot be
ignored – and neither can the quality of the service. Here are three
reasons why selling yourself as an expert can improve your client
relationships…

PRINT IN
TODAY’S WORLD
In times of change, communication is paramount. Businesses
in every sector need to send clear messages to their staff, their
stakeholders, and their customers. Print is absolutely critical to
this.
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In this chapter, we look at how you can use this to build an expert print
service and develop solid client relationships as a result.
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KNOWLEDGE FOSTERS CONFIDENCE
Customers will, of course, expect you to know all the ins
and outs of print production. However, if you can offer an
educated opinion on how print interacts with other sectors,
they will be seriously impressed. They’ll be much more
confident in choosing you to be their print partner, especially
in light of how much fake news is spreading these days.

SOLVING SOLUTIONS BUILDS LOYALTY
The age-old question: how do you cross-sell and upsell items
without being pushy? The trick is to genuinely help your
customer achieve their goal. Clients will return again and
again once they know they can rely on you for the best advice.
Selling the benefits of a product is also the best way to show
why it’s worth spending a little more cash sometimes.

THE RIGHT QUESTIONS LEAD TO OPPORTUNITIES
Don’t underestimate the power of small talk to uncover more
sales opportunities. A customer might think they know what
they want but actually, they might simply be unaware of the
options available to them. Don’t be afraid to ask a few more
questions about their order, even over the phone or on a
video call. Find out more about this in the next section…

5

A MORE EFFECTIVE APPROACH TO SELLING
Picture the scene; a client calls to ask for a poster and some flyers. It’s a
fairly common scenario. What you might not realise though, is that you
can take that request, delve deeper, and turn this sale into so much more
than a poster and some flyers.

We could go on. Obviously, not
everything will be relevant but
the secret lies in identifying your
customer’s needs. Rather than
trying to shoehorn high-value
products in, take the time to
investigate more and then look
at what the best options are for
them.

Take a look at how this conversation goes and see how many extra
opportunities are uncovered…
“I’d like to order a poster and some flyers please.”
“Sure! What is it you need them for?”
“My shop is re-opening. I’m going to put the poster in my shop window and do a
flyer drop nearby.”

ADDITIONAL SERVICE
OPPORTUNITY!

“That’s great news! Would you like us to take care of the flyer distribution so you can
concentrate on getting your shop ready?”

Other helpful questions could
include;

“I didn’t actually know you could do that for me but thank you, that would be
really helpful.”

•

Have they got their designs
sorted?*

“No problem! Have you got everything you need for inside your shop?”

•

Do they have any re-opening
sales that need promoting?

•

Will a poster be eye-catching
enough in their shop’s
location?

•

What are their plans for the
future?

“Mostly. I’m just re-structuring things at the minute to keep everyone spaced
out.”

CROSS-SELLING
OPPORTUNITY!

“Of course. We’ve been helping a lot of people in a similar situation recently. If you need
any advice on setting up a one-way system or marking queues, let me know.”
“Thanks, I will do.”
“Now, on that poster - have you considered getting a window cling instead? They’re
really easy to reposition and don’t leave any residual stickiness behind.”
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It may take you a while to get into
it – especially with dodgy internet
connections, noisy neighbours, or
a needy pet to contend with – but
it’ll soon become second nature!

UPSELLING
OPPORTUNITY!

*Have you seen our free,
downloadable artwork
templates? Use these to offer a
quick and simple design service.
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GOVERNMENT GUIDELINES TRANSLATED INTO PRINT
If you’ve tried to read up on the government’s recommendations
already, you’ll have seen that there is a lot of information to get
through. So, we’ve made things really simple. We’ve identified
4 key approaches recommended in the government’s official
guidance, and we’ve identified what that means for your clients’
future print needs.

SOCIAL DISTANCING

LIMITING TOUCHPOINTS

In workplaces and public spaces, every effort needs to be made to
maintain 2m distancing between individuals. Your clients might be
limiting the number of people in their stores, creating one-way routes,
or implementing new queue management systems. All of these will need
clear signage to be communicated effectively.

Social distancing helps reduce face-to-face infection rates but crosscontamination across surfaces is still a risk factor. Businesses are
moving to collection/delivery services in order to reduce the number of
people touching the same items – this will all need communicating with
customers and price lists will need to be distributed. Some stores are also
asking for contactless payments only and non-customer facing businesses
will be implementing new, contactless processes in their workflows.

Possible print solutions:
Floor stickers, display boards, banners, window vinyls

HYGIENE & CLEANING
Washing our hands regularly and for 20seconds at a time is really
important part of stopping the spread. The World Health Organisation
(WHO) have released instructions on how to wash your hands thoroughly
and everyone is encouraged to follow this procedure. The government
also recommend increasing the availability of handwashing/sanitising
facilities and the frequency of cleaning schedules. Some employers are
going as far as spot checking their staff’s temperatures too, using pop-up
hygiene stations.
Possible print solutions:
Roller banners and pop-up exhibition stands, posters, display boards
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Possible print solutions:
Flyers and folded leaflets, letterheads, strut cards, posters

PHYSICAL BARRIERS
Where distancing cannot be achieved in essential work, such as at
checkouts, the government recommends installing a physical barrier and
wearing face visors. You might not think of this as a print item but the
frames for these barriers can all be branded up to maintain a professional
image. Face visors are not brandable but they are made using CAD-cutters
– a machine many printers are familiar with!
Possible print solutions:
Sneeze guards, face visors
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SECTOR BY
SECTOR GUIDE
Every one of your clients will have a different experience in
response to the coronavirus pandemic. That’s why it’s important to
listen to your client’s specific needs. To give you a starting point, we’ve
looked at the government’s advice for a number of different sectors
and explored what that means in terms of print.
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RECOMMENDED STARTER PACK:

EDUCATION
SECTOR & SCHOOLS

- 10 x ‘Don’t Enter if Symptomatic’ Posters
- 3 x Hygiene Station Roller Banner
- 10 x WHO Handwashing Posters

OTHER CONSIDERATIONS
Schools are currently closed to the majority of students and they
will be until the 1st of June at the earliest. Clients from educational
organisations will therefore be looking for products that facilitate
remote learning, ease communications with home-schooling families, and
encourage good hygiene habits.

Educational organisations will be offering different levels of support to their
students at home. Some might be interested in creating some resources, like
stapled booklets and notebooks to send out. There is also likely to be an
increased need for clear communications so make sure your clients in this sector
have a good supply of letterheads.

FAVOURITE PRODUCTS
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DO NOT VISIT POSTERS

HANDWASHING POSTERS

Social distancing at school is hard, if not impossible. The best chance education
facilities have at limiting face-to-face infections is by reminding staff and families
to stay at home if they are symptomatic or if someone in their household is
isolating. We recommend a poster in every doorway.
POP UP HYGIENE STATIONS

Official instructions from the WHO clearly demonstrate the proper technique for
washing hands and using hand gel. One of these posters at every handwashing
station can ensure that everyone is being thorough and they are particularly
helpful aids for teaching young children. Other posters around the building can
remind people to wash their hands regularly and to avoid touching their face as
much as possible

Encouraging good hygiene habits is probably the best defence schools have at
the moment. Pop-up hand sanitising stations at entrances mean that staff and
students can apply hand gel every time they enter the building and just before
they leave. These can be created using roller banners or exhibition pop-ups.

See our Education collection for more ideas
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RECOMMENDED STARTER PACK:

CONSTRUCTION,
MANUFACTURING
& WAREHOUSES
In order to keep producing, factories and construction sites need to
make sure they are doing everything they can to meet the government’s
standards on social distancing. Floor markings are recommended, as well
as signage on good hygiene habits.

- 20 x 2m Reminder Floor Vinyls
- 10 x WHO Handwashing Posters
- 5 x ‘Don’t Enter if Symptomatic’ Posters
- 1 x Hygiene Station Roller Banner

OTHER CONSIDERATIONS
On some sites, maintaining a 2m distance is not possible, and some employers
just want an extra level of protection. For these clients, you can offer sneeze
guards to put up between workstations and face visors for all team members.
Other measures might include new work policies to reduce handovers and
shared touchpoints which will need signage for clear communication.

FAVOURITE PRODUCTS
FLOOR STICKERS
Floor markings are a fantastic way to clearly and effectively encourage social
distancing. They can be used to mark out separate workstations and to direct
workers through new one-way systems. Our Vinyl Floor Stickers are slip
resistant thanks to their Mactac LUV6301 laminate which also protects from
daily wear and tear.
POP-UP HYGIENE/TEMPERATURE/CLEANING STATION
Large sites are setting up additional hand sanitising stations to encourage
workers to regularly apply hand gel. These stations might hold cleaning
materials too so that any shared equipment can be cleaned after each use.
Some employers are also testing team member’s temperatures as they enter
the site so that they can monitor for COVID-19 symptoms.
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DO NOT VISIT SIGNAGE
In order to protect their wider team, site owners are encouraging employees
to stay home if they or a family member is symptomatic. A poster might be
enough at each entrance. Or, if your client owns an outdoor construction site,
they might prefer a PVC banner to hang on their fencing.
HANDWASHING POSTERS
The WHO official handwashing instructions are a great accessory for additional
hand sanitising stations. Employers should also be posting these in all bathrooms
along with regular handwashing reminders around the site in general.
See our Construction collection for more ideas
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RECOMMENDED STARTER PACK:

RETAIL & CUSTOMER
FACING BUSINESSES
Businesses that depend on interaction with the public probably have
the most to consider. It is therefore vital that they have the print they
need to ease communications and protect their staff. The government
recommends signage to indicate one-way systems, floor markings to
maintain social distancing measures, and barriers between staff and
customers where possible.

- 20 x 2m Reminder Floor Vinyls
- 10 x WHO Handwashing Posters
- 5 x ‘Don’t Enter if Symptomatic’ Posters
- 1 x Hygiene Station Roller Banner

OTHER CONSIDERATIONS
As well as communicating with the public, this industry still has to consider
what their staff can do. Hygiene pop-up stands and posters on how to
handwash effectively are still needed by these clients. Plus, be aware that
some of these businesses will currently be closed but will want to restart with
a bang. Use posters, banners and flyers to advertise their re-opening and
prepare POS items to promote any flash sales.

FAVOURITE PRODUCTS
FLOOR STICKERS
For larger public spaces, one-way systems are becoming the new norm. Their
wall space is likely to be taken up with shelving so floor vinyls are the perfect
solution. Retail clients should also use these to help queuing customers keep
a 2m distance at the checkouts. Our floor vinyl stickers are coated to protect
from glare, daily wear and tear, and to make them slip resistant.
LIMITED ENTRY SIGNAGE
Most shops, big or small, are imposing limits on how many customers can be
inside at any one time. We recommend using an A-Frame to communicate this,
but clients could use posters or window clings on their door. They could even
use bollard covers if there are posts outside their store.

PROTECTIVE EQUIPMENT
Clients in this sector will be your biggest customers for face visors and sneeze
guards. For face visors, we recommend our foam headbands for additional
comfort. Sneeze guards can be designed to match your client’s brand image, or
you can opt for our ready-made artwork which reminds people to keep 2m apart.
PROMOTIONAL FLYERS
One of the biggest ways to limit the number of people out in public, is to offer
an online alternative. Even if they can’t offer a delivery service, retailers can
prepare orders for collection with an online order system. Other businesses
could offer virtual consultations. Help your clients promote this through flyers
and direct mail pieces.
See our Retail collection for more ideas
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RECOMMENDED STARTER PACK:

FOOD, CATERING
& ENTERTAINMENT

- 3 x Re-Opening Window Clings
- 1,000 x Re-Opening Flyers
- 2 x Collect Your Order Here Posters

OTHER CONSIDERATIONS
As one of the hardest hit industries, restaurants, pubs, and
entertainment venues are going to be closed until the 4th of July at
the earliest. Help prepare these clients so that they can hit the ground
running when lockdown is indeed over. In the meantime, we’ve also got
resources for those clients who have been able to move to a delivery or
collection-based service!

Hygiene has always been paramount in the catering industry but it will be even
more important now. The WHO posters with handwashing instructions will still be
relevant for clients in this industry, as will roller banners to create pop-up hand
sanitising stations.

FAVOURITE PRODUCTS
RE-OPENING DISPLAYS
These businesses may be closed right now but they’ll be back as soon as possible.
Create posters for these clients to put in their window – or better yet, some vinyl
window stickers or window clings. Clings can easily be moved to new positions
whereas vinyl stickers are for more long-lasting displays.

SOCIAL DISTANCING SIGNAGE
When they do eventually re-open, we are assuming that there will still be some
social distancing measure in place. As they wait, clients can get their premises
ready with banners, posters and display boards. That way they won’t risk even a
day’s delay when lockdown ends.

RE-OPENING FLYERS
As opening day approaches, or in the immediate aftermath, these businesses will
want to spread the word. Prepare some flyers so that they’re ready to go as soon
as your client gets the green light.
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See our Food collection for more ideas
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RECOMMENDED STARTER PACK:

TRANSPORT &
LOGISTICS OPERATORS
Logistics and public transport services are vital to keeping our country
going – whether it’s supplying goods to our supermarkets or getting our
essential workers where they need to be. As the country opens up even
more, print will be needed to keep transport hubs running smoothly
and safely.

- 20 x 2m Reminder Floor Vinyls
- 10 x WHO Handwashing Posters
- 5 x ‘Don’t Enter if Symptomatic’ Posters
- 1 x Hygiene Station Roller Banner

OTHER CONSIDERATIONS
At the moment, the public are asked to restrict all travel to just essential journeys.
Many transport hubs are regularly reminding passengers to stay home if their
journey isn’t essential, or if they’re symptomatic, through posters and signage.

FAVOURITE PRODUCTS
Floor Stickers

WHO Posters

Social distancing is key to keeping public transport hubs safe. Local operators
might be creating new one-way systems around their stations or they might use
floor stickers to help let passengers know where to stand at a safe 2m distance
from each other.

To accompany any pop-up hygiene stations, the official guidelines from the WHO
are a great way to ensure people wash their hands thoroughly. If your client owns
a larger transport hub, you can recommend these posters in every bathroom too.
Face Visors

Pop-Up Hygiene Stations
It is strongly advised for passengers to wash (or sanitise) their hands before and
after using public transport. As a result, many operators are offering pop-ups
hygiene stations. These can be created using roller banners, exhibition stands or a
simple yet professional strut card on an existing surface.

Logistics drivers and transport conductors may still have to break the 2m rule in
order to hand over goods or check tickets. Clients in these businesses may therefore
be looking for an additional layer of protection. We recommend our face visors with a
foam headband for extra comfort.

See our Transport collection for more ideas
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RECOMMENDED STARTER PACK:

RELIGIOUS
ESTABLISHMENTS

- 10 x ‘Don’t Enter if Symptomatic’ Posters
- 1,000 x Re-Opening Flyers
- 5 x Social Distancing Posters

In times of hardship, some people turn to their faith for support.
Although, Religious gatherings are not going ahead (with the exception
of funerals) but many religious organisations are still finding ways to
connect with their following.

FAVOURITE PRODUCTS
Re-Opening Posters

Social Distancing Signage

Although still open for funerals, regular services are not being held at the
moment. Clients from religious organisations might therefore like to put a poster
on their door to let followers know when they’ll be back.

At funerals and when normal services start again, attendees will likely still have
to follow social distancing measures. Clients from this sector could put banners
outside their place of worship to remind people as they enter, and posters inside
will help too.

Do Not Visit Posters
When normal services resume, we believe there will still be a call for symptomatic
followers to stay home. These posters will encourage anyone approaching the
building to consider whether they should be staying at home today.

See our Religious Establishments collection for more ideas
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RECOMMENDED STARTER PACK:

BEAUTY, GYM
& LEISURE
Unfortunately, this sector has been deemed largely inessential by the
government. Gyms and spas have all been closed for the time being,
although we are seeing some outdoor sports clubs opening their doors
again. Your clients from these organisations will be raring to go when the
lockdown eases off. Get them ready for re-opening with this collection.

- 1,000 x Re-Opening Flyers
- 5 x Re-Opening Posters
- 3 x Hygiene Station Roller Banner
- 10 x WHO Handwashing Posters

OTHER CONSIDERATIONS
Due to how close staff might get to customers, your clients might be interested
in face visors for some form of protection. Floor stickers might also be helpful
in gyms to facilitate social distancing.

FAVOURITE PRODUCTS
RE-OPENING FLYERS
Just like other businesses that are currently closed, gyms and leisure centres
will want to let everyone know when they’ll be open again. These businesses
might also be offering new membership deals for all those people feeling
cooped up in lockdown. Get their flyers ready to go.
RE-OPENING SIGNS
Come re-opening day, these businesses will want to shout about the fact that
they are open again. You can offer posters and window clings for their business
windows or maybe PVC banners if they are a country club.

POP UP HYGIENE STATIONS
This is an industry where staff might come into close contact with customers.
Hygiene is therefore particularly important. Handwashing and hand sanitising
opportunities should be even more frequent so kit your clients out with some
roller banners or exhibition pop-ups.
HANDWASHING POSTERS
Handwashing should be frequent and thorough. Your clients from this sector
should have the WHO handwashing instructions in every bathroom and
temporary wash station. Plus, there should be posters around their premises
to remind people not to touch their face.

See our Health & Beauty collection for more ideas
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HELPING BUSINESSES TO RE-OPEN
When trying to pull in sales at this time, it might seem odd that we
suggest targeting clients whose businesses are currently closed.
However, just because they’re closed doesn’t mean they’re sat
twiddling their thumbs. They will be planning their relaunch.

Getting the Word Out

In-Store Promotions

Let everyone know your clients are
back with some direct mail – there’s
never been a better time for it with
everyone cooped up at home. Then,
combine this approach with some
attention-grabbing signage.

All the regular promotional displays
will be needed in most businesses.
Prove yourself now and you could
become their one-stop supplier for
all retail print.

- Flyers
- Leaflets
- Posters
- PVC Banners
- Window Vinyls & Clings
- Bollard Covers
- A-Frames
Preparing for New Measures
Social distancing and increased
hygiene protocols will likely still
be around even after businesses
start to open again. Get your clients
ready so they don’t have to wait.

- Data strips
- Shelf Wobblers
- Aisle Fins
- Shelf Talkers
- Strut Cards
- Table Talkers
- Tent Cards

WE’RE HERE
FOR YOU
Many things have changed recently but one thing that has
remained the same is our commitment to you. In order to support
you as much as possible, we have made some adjustments to how we
operate…

- Floor Stickers
- Window Vinyls and Clings
- Posters
- Display Boards
- Roller Banners
- Sneeze Guards
- Face Visors
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FLEXIBLE SERVICES TO SUPPORT YOUR BUSINESS
Bespoke Quantities and Sizes

Variable Data

Can’t see quite what you’re looking
for in our usual product listings? Get
in touch and we’ll quote you for a
bespoke run-length or sheet size.

Create a batch of related prints with
simple text variations. New save the date
invites? Talk to our account management
team to get a quote and advice on how
to set up your data file for us to use.

Custom Cuts
If you’re making something more
unique than we would normally
provide, give us a call. Our
Kongsberg CAD Cutter can help
out with your custom shapes.
Non-Standard Stocks
Whether you need a specific
paperweight or a new stock completely
that we don’t offer, we’ll see what we
can do. Call our account management
team today to get a quote.
Bundling
Would it make your life easier to
receive your orders in pre-counted
bundles? Not a problem. Talk to your
account manager about what quantities
you need and we’ll get it sorted.
Bespoke Packing and Collation
Similarly to bundling, if there’s a way
we can pack your order to save you
time at your end, let us know. We’ll split
runs across multiple boxes, package
certain items together and others apart
– however you need it presenting.
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KEEPING OUR TEAM SAFE
Now, don’t get jealous, but our number one priority is always going to be the
welfare of our team. By putting our team first, we can make sure that our
factory continues to operate smoothly and that we are always here for you.

Direct Mail

Increased Cleanliness

Help your client get a message out to all
their customers. Using variable data, we
can put unique addresses on their letters
as well as arrange envelopes and postage.
Call your account manager to discuss your
requirements and if we can fulfil this.

When we learnt about COVID-19, we
immediately stepped up our cleaning
habits. Extra sanitising stations
were created, and we all took on
additional responsibilities to ensure
our workstations and shared areas
were cleaned regularly.

Royal Mail Door Drops
We’ll coordinate door drops with
Royal Mail to help your client get their
message out there. Read up more on
door drops here and get in touch if you
or your client would be interested.

Working from Home
Two weeks before the government
called for the lockdown, we were trialling
remote working solutions. We are proud
to say that by the time the lockdown
began, 100% of our office team were
working from home, including our full
account management team.

Multi-Address Delivery
Send orders direct to multiple locations
and save yourself time arranging separate
deliveries manually. Use our bespoke
packaging services to make sure each
recipient gets the print they need,
International Delivery
Have your orders sent direct to clients no
matter where they are. Talk to your Account
Manager about where you need your
print to go and we’ll get a quote for you.

Social Distancing in the Factory
In our production facility, we are
running a limited team so that only
those who are needed have to travel
to work. At the site, workstations are
clearly separated and shift breaks are
staggered so that our communal areas
don’t get too crowded.
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A-Z OF COVID-19 PRODUCTS
- A-FRAMES
- AISLE FINS NEW
- BOLLARD COVERS NEW
- CORREX BOARDS
- DATA STRIPS NEW
- DESKTOP ROLLER BANNERS NEW
- DISPLAY ACCESSORIES NEW
- EXHIBITION POP-UPS
- FACE VISORS NEW
- FLYERS
- FOAM PVC BOARD
- LARGE FORMAT STRUTS NEW
- LEAFLETS
- LETTERHEADS
- MAGNETIC SIGNS NEW
- NHS CORONAVIRUS POSTERS NEW
- PERFECT BOUND BOOKLETS
- POSTERS
- PVC BANNERS
- ROLLER BANNERS
- SHELF TALKERS NEW
- SHELF WOBBLERS NEW
- SNEEZE SHIELDS NEW
- STAPLED BOOKLETS
- TENT CARDS
- VINYL FLOOR STICKERS NEW
- VINYL WINDOW STICKERS NEW
- WINDOW CLINGS NEW
- WIRO-BOUND BOOKLETS
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Our job is all about making your life easier. If there’s
anything you need from us in this challenging time,
please don’t hesitate to get in touch

sales@route1print.co.uk
0114 294 5026

